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Abstract. The metaverse is undergoing a transformative shift with the introduction of Non-Fungible Token (NFT) 

avatars, offering users unique and tradable digital identities. This research paper explores the significance of NFT 

avatars in the metaverse, emphasizing their role in redefining digital ownership, self-expression, and user 

engagement. Additionally, the paper delves into the issues and challenges associated with the promotion of NFT 

avatars, considering factors such as market dynamics, technological barriers, and user adoption. This paper is 

considering different NFT that are developed by various NFT Brands. These NFT could be used in future in 

Metaverse. At the end of research paper a case study of “Sizzling monster” NFT has been made. This NFT has very 

limited supply and several NFT brands have bought it at initial stage from Young Parrot Platform. 

Keywords: NFT, Avtaars, Metaverse, Crazy for NFT, Sizzling Monster,  9Nftmania, YoungParrot 

1. Introduction

In the ever-expanding landscape of the metaverse, Non-Fungible Token (NFT) avatars have emerged as a

transformative and highly sought-after aspect, redefining the way users engage with virtual environments. NFT 

avatars represent a convergence of blockchain technology, digital art, and virtual identity, providing users with 

unique, tradable, and verifiable digital personas within the metaverse. These avatars, distinct from traditional, 

interchangeable digital representations, are tokenized assets secured on decentralized blockchain networks, offering 

users true ownership and authenticity over their virtual identities. 

The metaverse, a collective virtual shared space that intertwines physical and digital realities, thrives on the 

concept of individuality and self-expression. NFT avatars play a pivotal role in this narrative by allowing users to 

transcend the limitations of generic, mass-produced avatars commonly found in virtual environments. Each NFT 

avatar is a one-of-a-kind creation, often a form of digital art, with its own unique characteristics, traits, and 

sometimes even functionalities. 

The introduction of NFT avatars in the metaverse marks a paradigm shift in the perception of digital identity. 

Users are no longer confined to pre-set avatars but can instead express their personality and style through rare and 

collectible digital assets. The decentralized nature of blockchain ensures that users have complete control and 

sovereignty over their NFT avatars, fostering a sense of ownership and permanence in the virtual realm. 

As these digital personas gain traction, they are becoming more than just visual representations; they embody a 

new form of digital selfhood. NFT avatars can hold value beyond aesthetics, with some possessing utility, exclusive 

access, or even in-world capabilities, enhancing the overall user experience within the metaverse. The introduction 

of NFT avatars reflects a dynamic intersection of technology, art, and identity, paving the way for a more immersive 

and personalized virtual existence. 

In essence, NFT avatars in the metaverse herald a new era of self-expression, ownership, and creativity. They 

exemplify the fusion of cutting-edge blockchain technology with the evolving landscape of virtual experiences, 

empowering users to curate their digital identities in ways that were once inconceivable. As the metaverse continues 

to evolve, NFT avatars stand at the forefront, not only as symbols of individuality but also as catalysts for innovation 

and community engagement within these vast digital realms. 
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1.1 Significance of NFT Avatars in Metaverse 

In the rapidly evolving landscape of the metaverse, Non-Fungible Token (NFT) avatars have emerged as 

significant digital assets, contributing to the immersive and personalized nature of virtual worlds. NFT avatars are 

unique, indivisible digital representations of users that are stored on blockchain networks. The significance of NFT 

avatars lies in their ability to grant users ownership, authenticity, and a sense of identity within the metaverse. 

Unlike generic, interchangeable avatars, NFT avatars are scarce and tradable, adding a layer of exclusivity and 

personalization to the user experience. 

As users navigate the metaverse, their NFT avatars become extensions of themselves, carrying not just visual 

traits but also potential functionalities and attributes. These digital personas can hold virtual assets, participate in 

virtual events, and interact with the environment, fostering a deeper connection between users and the virtual realms 

they inhabit. The significance of NFT avatars is closely tied to the notion of digital ownership, allowing users to 

truly own and control their virtual identity in a decentralized and secure manner. 

1.2 Promotion of NFT Avatars in the Metaverse 

The promotion of NFT avatars in the metaverse is a multifaceted endeavor that involves leveraging various 

platforms, communities, and marketing strategies.  

Firstly, collaboration with popular metaverse platforms and virtual worlds is essential. Integrating NFT avatars 

into well-established metaverse ecosystems enhances visibility and accessibility. Strategic partnerships with 

metaverse developers and platforms enable seamless integration, ensuring that users can effortlessly showcase and 

utilize their NFT avatars across diverse virtual spaces. 

Community engagement plays a pivotal role in promoting NFT avatars. Hosting virtual events, contests, and 

social activities within the metaverse creates a buzz around these unique digital assets. Community-driven initiatives 

foster a sense of belonging among NFT avatar owners, encouraging them to actively participate in the metaverse and 

showcase their digital identities. 

Moreover, effective marketing campaigns across social media platforms, forums, and blockchain communities 

help raise awareness about the value proposition of NFT avatars. Emphasizing the exclusivity, rarity, and utility of 

these digital personas can attract both collectors and users interested in enhancing their metaverse experience. 

Additionally, offering incentives such as limited edition releases, utility features, or exclusive access to virtual 

experiences can drive demand for NFT avatars. By creating a sense of scarcity and added value, these promotions 

can catalyze a thriving market for NFT avatars within the metaverse. 

Significance of NFT avatars in the metaverse lies in their ability to redefine digital identity and ownership. 

Promoting these unique digital assets involves a combination of strategic partnerships, community engagement, and 

innovative marketing strategies, ultimately contributing to the widespread adoption and integration of NFT avatars 

across diverse virtual landscapes. 

https://sjmbt.com/index.php/j/index
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 Table 1. List of NFT Avtaar 

Kaizen [25] 

 (6000 Pcs) 

NFT Girl [26] 

 (5000 Pcs) 

Blockavtaar [27] 

 (2000 Pcs) 

Unigecko [28] 

(1000 Pcs) 

Cute Ghost [29] 

 (2000 Pcs) 

Smart Cat [30] 

(1700 Pcs) 

Stylist Pitbull [31] 

(200 Pcs) 

Avengers [32] 

(500 Pcs) 

CRAZY DOG [33] 

(200 Pcs) 

Cute Dragon [34] 

 (1500 Pcs) 

Exclusive Tiger [35] 

(350 Pcs) 

Crazy Avtaar [36] 

 (1000 Pcs) 

Mystical Wolf [37] 

(150 Pcs) 

Glamour  [38] 

(1000 Pcs) 

Bored-ape-nft-collection 

[39] 

(1000 Pcs)  

Sizzling monster [40] 

(80 Pcs) 

2. Literature review

There are several researches in area of Metaverse. This section is presenting existing researches in relevant area 

along with methodology, objectives and outcome of those research works. M. Gupta did review on the relationship 

of Blockchain and NFT. In this reseaerch they focused on NFT developed by world Famous NFT brand 9Nftmania 

and discussed International NFT Market Places such as Young parrot and Opensea. They discussed the benefit of 

Matic and Satoshi core blockchain over Etheriam. This paper concluded that Ether cost is higher than Matic and 

Satoshi Core thus Matic and Satoshi core should be preferred [1]. R. Gupta considered role of liquidity pool in 

stabilizing the value of Crytoassets [2]. M. GUPTA and D. Gupta did research on making your greetings by 
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introducing “Thank You” and “Good morning” NFT [3]. R. Issalh, A. Gupta did resaerch on PI NETWORK and 

discussed the NFT developed for promotion of PI by world famous NFT brand 9Nftmania [4]. IoT, blockchain, 

artificial intelligence, and the activities of the medical domain's metaverse were all supplied by M. A. I. Mozumder 

et al. (2022). The academics working on artificial intelligence in the Metaverse were quickly turning this type of 

knowledge into a valuable commodity. It is [5]. K. M. Abuzagia and colleagues (2022) concentrated their attention 

on the path that artificial intelligence would take to bring about the future of the metaverse. In light of the limited 

number of previous research on artificial intelligence in the Metaverse, this study addresses a demand that exists 

among professionals and academics working in the field of computer, information, and computing sciences. A 

conversation about information technology was taking place here. It is [6]. F. Limano and colleagues (2023) made 

preparations for a new synthetic community that would be a part of the metaverse of digital culture in this era of 

digital technology. It is [7]. D. B. Rawat and colleagues (2023) focused on the requirements, framework, and 

standards of the metaverse, as well as its present condition, challenges, and potential for the future.In this piece of 

work, they highlighted the need of Metaverse, as well as its design, execution, and the challenges that it faces. It is 

[8]. Diseases that are not transmitted via the air, token economies, and the metaverse were all discussed by J. 

Thomason and colleagues (2022). The fast advancement of technology and the capability of computers, in addition 

to the convergence of Blockchain, artificial intelligence, the Internet of Things, extended reality, gamification, and 

decentralized money, have all contributed to the recent surge in interest in the metaverse. It is [9]. An investigation 

of the metaverse was carried out by L. Bojic and colleagues (2022) from the perspective of authority and reliance.  It 

is [10]. An examination of what the future holds for consumer research and practice in the metaverse of business 

was carried out by Y. K. Dwivedi and colleagues (2023).  It is [11]. In order to safeguard sensitive patient 

information, S. Ali et al. (2023) conducted a review of the healthcare experiences that were powered by explainable 

artificial intelligence and blockchain. In addition to improving the information's visibility, traceability, and 

immutability, blockchain technology protects the confidentiality of patients' personal information. Twelve. Research 

on the business metaverse was conducted by E. A. Firmansyah and colleagues (2023). After conducting a survey, it 

was discovered that the great majority of metaverse-business studies used qualitative approaches and were classed as 

conceptual papers [13]. This was due to the fact that this area of research was still in its younger stages. In the year 

2023, E. Elem and colleagues presented the ELEM and the metaverse framework for the purpose of online 

education. The authors of this paper conduct an analysis of a number of recent works in order to identify the one-of-

a-kind technologies that the metaverse framework ought to be able to support. Following this, they provide an 

explanation of the metaverse framework within the context of an electronic study environment [14]. The possible 

uses of the metaverse for digital anti-aging healthcare were presented by M. A. I. Mozumder and colleagues (2023). 

In this piece of work, they investigate the possibilities that exist for anti-aging medication inside the Metaverse, 

which is a virtual reality. It is [15]. 

3. Market Dynamics of NFT Avtaars

Analyzing the market dynamics of NFT avatars involves understanding the various factors that influence their 

demand, pricing, and overall performance within the broader metaverse ecosystem. Here are key aspects to consider 

in assessing the market dynamics of NFT avatars: 

1. Supply and Scarcity:

- The scarcity of NFT avatars contributes significantly to their value. Limited editions, exclusive releases, and

unique traits enhance the rarity of avatars, driving demand. Analyzing how creators manage the supply of NFT 

avatars and the impact on market dynamics is crucial. 

2. Creator Reputation and Collaboration:

- The reputation of the creators and artists behind NFT avatars plays a pivotal role. Established artists or

collaborations with influencers and celebrities can significantly boost the market demand for specific avatars. 

Understanding the influence of creators and collaborations on market dynamics is essential. 

3. Secondary Market Activity:

- Monitoring secondary marketplaces for NFT avatars provides insights into market trends. Tracking trading

volumes, price movements, and the frequency of transactions can indicate the liquidity and popularity of specific 

avatars. 

https://sjmbt.com/index.php/j/index
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4. Utility and Interoperability:

- NFT avatars with utility, such as special privileges, access to exclusive events, or in-world capabilities, may

have higher demand. Interoperability across different metaverse platforms can also impact market dynamics, as 

users seek avatars compatible with multiple virtual spaces. 

5. Community Engagement:

- The engagement of the community, including both creators and collectors, influences the market dynamics.

Social media interactions, community events, and collaborations contribute to the visibility and desirability of NFT 

avatars. Analyzing the level of community engagement helps assess market trends. 

6. Innovation in Avatar Traits:

- Continuous innovation in the traits and features of NFT avatars can drive market dynamics. Traits that

resonate with current trends or unique functionalities can attract attention and demand. Assessing the evolution of 

avatar traits provides insights into changing market preferences. 

7. Marketplace Dynamics:

- The platforms or marketplaces where NFT avatars are traded play a critical role. Examining fees, ease of use,

and the overall user experience on different platforms can impact market dynamics. Market concentration and the 

emergence of new marketplaces should also be considered. 

8. Integration with Virtual Worlds:

- The integration of NFT avatars with popular virtual worlds and metaverse platforms is a significant factor.

Avatars that seamlessly integrate with widely adopted virtual environments may experience higher demand. 

Analyzing partnerships and integrations can provide insights into market dynamics. 

9. Market Sentiment:

- Sentiment analysis within the community and broader market is essential. Positive or negative sentiment can

influence buying behavior and impact the overall dynamics of the NFT avatar market. Monitoring social media 

discussions, reviews, and user feedback contributes to a holistic understanding of market sentiment. 

10. Regulatory Landscape:

   - The regulatory environment can have a substantial impact on the market dynamics of NFT avatars. Changes 

in regulations, especially those related to digital assets and intellectual property rights, can influence investor 

confidence and market behavior. 

4. Case Study of Sizzling Monster

In present research the case study of Sizzling monster has been made. This script has been created by World 

famous NFT brand “Crazy for NFT”. This script has been listed on young parrot with total supply of 80. Its initial 

minting price was 0.4 core at 90% discount at stage 1. The value of 0.4 core was $0.2 at that time. At stage 2, its 

price was 2 Core at 50% discount. But the whole collection was sold at stage 1 @0.4 Core. Major part of collection 

has been held by NFT brands. There are overall 80 pieces of Sizzling monster and there are 14 Holder of script. 

However the initial price of NFT at the minting time was below $5 but presently due to limited supply and its 

distribution in World famous NFT brands such as 9NFTMANIA, Meta NFT, Young NFT, Crazy for NFT , 

Coreman its present prices is 50 core.  

https://sjmbt.com/index.php/j/index
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Fig 1. Promotional activities conducted by NFT Brands 

50 Core is almost equal to $25 and it is expected that its price could be above $100 in future because 

this NFT might get more popularity in future. Moreover the royalty distribution is just 0.5% that very low 

amount set by creator of script. 

Fig 2 Status of Sizzling Monster as on 2 Dec 2023 
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5. Conclusion

In conclusion, analyzing the market dynamics of NFT avatars involves a comprehensive examination of factors such 

as supply, creator influence, secondary market activity, utility, community engagement, innovation, marketplace 

dynamics, virtual world integration, market sentiment, and regulatory considerations. A nuanced understanding of 

these elements is crucial for making informed decisions within the dynamic and evolving market for NFT avatars. 

6. Future Scope

The future scope of NFT avatars in the metaverse is vast and holds exciting possibilities. As technology continues to 

evolve and the metaverse expands, NFT avatars are likely to play a pivotal role in shaping the virtual landscape. 

Here are several future prospects for NFT avatars in the metaverse: 

1. Enhanced Interactivity: Future NFT avatars may incorporate advanced interactive features, allowing users to

engage with their avatars in more dynamic ways. This could include personalized animations, expressions, and 

gestures that respond to user inputs or virtual environments. 

2. AI-Powered Personalization: Artificial Intelligence (AI) could be employed to enhance the personalization of

NFT avatars. Avatars may adapt and evolve based on users' preferences, behavior, and interactions, creating a more 

immersive and personalized experience in the metaverse. 

3. Virtual Fashion and Customization: The fashion and customization aspects of NFT avatars are likely to evolve.

Users may have the ability to customize not only the appearance of their avatars but also the virtual clothing, 

accessories, and other items they own as NFTs, creating a vibrant virtual fashion industry. 

4. Cross-Platform Compatibility: Future NFT avatars might become more versatile, seamlessly moving across

different metaverse platforms. Interoperability standards could emerge, allowing users to use their avatars in various 

virtual environments, fostering a more connected metaverse experience. 

5. Integration with Virtual Economies: NFT avatars could play a central role in virtual economies within the

metaverse. Users may be able to buy, sell, and trade virtual goods and services using their avatars, creating new 

economic opportunities and business models. 

6. Advanced Identity and Authentication: NFT avatars may evolve into sophisticated tools for identity and

authentication within the metaverse. Blockchain-based identity systems could enhance security and privacy, 

allowing users to seamlessly access virtual spaces and services with their avatars. 

7. In-World Professions and Specializations: NFT avatars could take on specific professions or specializations

within the metaverse. Users may choose avatars tailored for specific roles, such as virtual artists, architects, 

educators, or entertainers, leading to a diverse range of professions within the virtual realm. 

8. Blockchain-Based Reputation Systems: Reputation systems tied to NFT avatars on blockchain networks could

become prevalent. Users' interactions, contributions, and achievements within the metaverse could be recorded on 

the blockchain, creating a transparent and verifiable reputation system. 

9. Decentralized Autonomous Organizations (DAOs): NFT avatars might become integral to the governance of

decentralized virtual communities. Users could participate in decision-making processes within DAOs using their 

avatars, contributing to the democratic governance of virtual spaces. 

10. Integration with Real-World Identities: Future developments may explore the integration of NFT avatars with

real-world identities, creating a seamless bridge between the physical and virtual realms. This integration could have 

applications in virtual events, education, and social interactions. 

11. Immersive Virtual Reality (VR) Experiences: As VR technologies advance, NFT avatars could provide more

immersive experiences. Users might engage with the metaverse in virtual reality, experiencing the environment 

through the eyes of their avatars in a more lifelike manner. 

https://sjmbt.com/index.php/j/index
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12. Green NFT Initiatives: In response to environmental concerns, future NFT avatars may be associated with eco-

friendly blockchain technologies. Green NFT initiatives could prioritize sustainability and reduce the carbon 

footprint associated with blockchain transactions. 

Future scope of NFT avatars in the metaverse holds tremendous potential for innovation, personalization, and 

economic opportunities. As the metaverse continues to evolve, NFT avatars are poised to become integral 

components, shaping the way users interact, express themselves, and participate in virtual ecosystems. 

References 

1. M. Gupta, “Reviewing the Relationship Between Blockchain and NFT With World Famous NFT

Market Places”, SJMBT, vol. 1, no. 1, pp. 1–8, Dec. 2023.

2. R. Gupta, M. Gupta, and D. Gupta, “Role of Liquidity Pool in Stabilizing Value of Token”, SJMBT,

vol. 1, no. 1, pp. 9–17, Dec. 2023.

3. M. GUPTA and D. Gupta, “Investigating Role of Blockchain in Making your Greetings Valuable”,

URR, vol. 10, no. 4, pp. 69–74, Dec. 2023.

4. R. Issalh, A. Gupta, and M. Gupta, “PI NETWORK : A REVOLUTION”, SJMBT, vol. 1, no. 1, pp.

18–27, Dec. 2023.

5. M. A. I. Mozumder, M. M. Sheeraz, A. Athar, S. Aich, and H. C. Kim, “Overview: Technology

Roadmap of the Future Trend of Metaverse based on IoT, Blockchain, AI Technique, and Medical

Domain Metaverse Activity,” Int. Conf. Adv. Commun. Technol. ICACT, vol. 2022-February, no.

February, pp. 256–261, 2022, doi: 10.23919/ICACT53585.2022.9728808.

6. K. M. Abuzagia and S. A. A. Hadoud, “Overview : Technology Roadmap Of The Future Trend Of

Metaverse Based On Iot,” Int. Sci. Technol. J., vol. 28, no. 27, pp. 1–15, 2022.

7. F. Limano, “New Digital Culture Metaverse Preparation Digital Society for Virtual Ecosystem,”

E3S Web Conf., vol. 388, 2023, doi: 10.1051/e3sconf/202338804057.

8. D. B. Rawat and H. El Alami, “Metaverse: Requirements, Architecture, Standards, Status,

Challenges, and Perspectives,” IEEE Internet Things Mag., vol. 6, no. 1, pp. 14–18, 2023, doi:

10.1109/iotm.001.2200258.

9. J. Thomason, “Metaverse, token economies, and non-communicable diseases,” Glob. Heal. J., vol.

6, no. 3, pp. 164–167, 2022, doi: 10.1016/j.glohj.2022.07.001.

10. L. Bojic, “Metaverse through the prism of power and addiction: what will happen when the virtual

world becomes more attractive than reality?,” Eur. J. Futur. Res., vol. 10, no. 1, 2022, doi:

10.1186/s40309-022-00208-4.

11. Y. K. Dwivedi et al., “Metaverse marketing: How the metaverse will shape the future of consumer

research and practice,” Psychol. Mark., vol. 40, no. 4, pp. 750–776, 2023, doi: 10.1002/mar.21767.

12. S. Ali et al., “Metaverse in Healthcare Integrated with Explainable AI and Blockchain: Enabling

Immersiveness, Ensuring Trust, and Providing Patient Data Security,” Sensors, vol. 23, no. 2, pp. 1–

17, 2023, doi: 10.3390/s23020565.

13. E. A. Firmansyah and U. H. Umar, “Metaverse in business research: a systematic literature review,”

Cogent Bus. Manag., vol. 10, no. 2, 2023, doi: 10.1080/23311975.2023.2222499.

14. E. Elem, “Metaverse Framework : A Case Study on E-Learning,” pp. 1–13, 2022.

15. M. A. I. Mozumder et al., “Metaverse for Digital Anti-Aging Healthcare: An Overview of Potential

Use Cases Based on Artificial Intelligence, Blockchain, IoT Technologies, Its Challenges, and

Future Directions,” Appl. Sci., vol. 13, no. 8, 2023, doi: 10.3390/app13085127.

16. Y. K. Dwivedi et al., “Metaverse beyond the hype: Multidisciplinary perspectives on emerging

challenges, opportunities, and agenda for research, practice and policy,” Int. J. Inf. Manage., vol. 66,

2022, doi: 10.1016/j.ijinfomgt.2022.102542.

17. S. Adnan Ali and R. Khan, “From Science Fiction to Reality: An Insight into the Metaverse and its

Evolving Ecosystem,” no. February, 2023, doi: 10.20944/preprints202302.0224.v1.

18. S. Wu, L. Xu, Z. Dai, and Y. Pan, “Factors Affecting Avatar Customization Behavior in Virtual

Environments,” Electron., vol. 12, no. 10, pp. 1–21, 2023, doi: 10.3390/electronics12102286.

19. V. Bucur and L. Miclea, “Entering the Metaverse from the JVM : The State of the Art , Challenges ,

and Research Areas of JVM-Based Web 3 . 0 Tools and Libraries,” 2023.

20. V. Arya, R. Sambyal, A. Sharma, and Y. K. Dwivedi, “Brands are calling your AVATAR in

Metaverse–A study to explore XR-based gamification marketing activities & consumer-based brand

https://sjmbt.com/index.php/j/index


Scientific Journal of Metaverse and Blockchain Technologies 
Volume 1  |  Issue 1  | Jul - Dec 2023 

DOI: https://doi.org/10.36676/sjmbt.v1i1.04 

36 

equity in virtual world,” J. Consum. Behav., no. December 2022, pp. 1–30, 2023, doi: 

10.1002/cb.2214. 

21. B. C. Cheong, “Avatars in the metaverse: potential legal issues and remedies,” Int. Cybersecurity

Law Rev., vol. 3, no. 2, pp. 467–494, 2022, doi: 10.1365/s43439-022-00056-9.

22. M. Trunfio and S. Rossi, “Advances in Metaverse Investigation: Streams of Research and Future

Agenda,” Virtual Worlds, vol. 1, no. 2, pp. 103–129, 2022, doi: 10.3390/virtualworlds1020007.

23. M. Dudeja, “Adaptation to Transformation of Human Resource Practices and Technology: Web 3.0

Metaverse,” J. Surv. Fish. Sci., vol. 10, pp. 1187–1196, 2023, doi: 10.17762/sfs.v10i4s.1169.

24. T. C. Wu and C. T. B. Ho, “A scoping review of metaverse in emergency medicine,” Australas.

Emerg. Care, vol. 26, no. 1, pp. 75–83, 2023, doi: 10.1016/j.auec.2022.08.002.

25. https://app.youngparrotNFT.com/core/launchpads/kaizen

26. https://app.youngparrotNFT.com/core/launchpads/NFT-girl

27. https://app.youngparrotNFT.com/core/launchpads/blockavtar

28. https://app.youngparrotNFT.com/core/launchpads/unigecko

29. https://app.youngparrotNFT.com/core/launchpads/cute-ghost

30. https://app.youngparrotNFT.com/core/launchpads/smart-cat

31. https://app.youngparrotNFT.com/core/launchpads/stylist-pitbull

32. https://app.youngparrotNFT.com/core/launchpads/avengers

33. https://app.youngparrotNFT.com/core/launchpads/crazy-dog

34. https://app.youngparrotNFT.com/core/launchpads/the-cute-dragon

35. https://app.youngparrotNFT.com/core/launchpads/exclusive-tiger

36. https://app.youngparrotNFT.com/core/launchpads/crazy-avtaar

37. https://app.youngparrotnft.com/core/launchpads/mystical-wolf

38. https://app.youngparrotnft.com/core/launchpads/glamour

39. https://app.youngparrotnft.com/core/launchpads/bored-ape-nft-collection

40. https://app.youngparrotnft.com/core/launchpads/sizzling-monster

https://sjmbt.com/index.php/j/index
https://app.youngparrotnft.com/core/launchpads/kaizen
https://app.youngparrotnft.com/core/launchpads/NFT-girl
https://app.youngparrotnft.com/core/launchpads/blockavtar
https://app.youngparrotnft.com/core/launchpads/unigecko
https://app.youngparrotnft.com/core/launchpads/cute-ghost
https://app.youngparrotnft.com/core/launchpads/smart-cat
https://app.youngparrotnft.com/core/launchpads/stylist-pitbull
https://app.youngparrotnft.com/core/launchpads/avengers
https://app.youngparrotnft.com/core/launchpads/crazy-dog
https://app.youngparrotnft.com/core/launchpads/the-cute-dragon
https://app.youngparrotnft.com/core/launchpads/exclusive-tiger
https://app.youngparrotnft.com/core/launchpads/crazy-avtaar
https://app.youngparrotnft.com/core/launchpads/mystical-wolf
https://app.youngparrotnft.com/core/launchpads/glamour
https://app.youngparrotnft.com/core/launchpads/bored-ape-nft-collection
https://app.youngparrotnft.com/core/launchpads/sizzling-monster



